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In 2011, the contribution of Foreign Direct Investment
(FDI) to Jamaica’s gross domestic product (GDP) rose
marginally from 1.6% in the previous year to 1.8%,
despite having fallen by 4% when compared to 2010.
During the 2011/12 fiscal year, non-traditional
exports grew by US$76.4 million or 12.8%.

Despite these challenges, JAMPRO
performed creditably on its key
performance indicators (KPIs).
The Agency recorded J$12.05
billion in Capital Expenditure
(CAPEX) from investment projects
facilitated during the 2011/12
fiscal year. Additionally, 4,836
jobs were created, 51.3% of which
represented temporary jobs while
the remaining 48.7% represented
permanent employment. JAMPRO’s
clients recorded J$4.50 billion in
export sales, while targeted linkage
contracts totalling J$761 million
were secured during the 2011/12
fiscal period.
JAMPRO implemented a number
of strategies that served to
position Jamaica as the investment
destination of choice, as well as
a sophisticated export market.
Significant effort was placed
on diversifying the country’s

investment offerings and market
opportunities for exporters by
streamlining existing strategies
and developing new approaches to
stimulating investment and trade.
As a result, key initiatives were
introduced and implemented,
including the Export Max programme
and the continuation of the Meet
Jamaica at London 2012 campaign.
Furthermore, the organization
achieved major success through the
staging of its signature investment
event, the Jamaica Investment
Forum, which attracted a large cadre
of international participants. Work
also continued on the implementation of the buyer engagement
strategy and recruitment drive for
Jamaica’s major trade exposition,
Expo Jamaica, which will be staged
in April 2012.
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CHAIRMAN’S
MESSAGE

PHILLIP GORE
Chairman

Following three years of global economic recession, the world
started to experience a slight resurgence in global economic
activity in the 2011/2012 fiscal year, with marginal growth
being recorded in both merchandise trade and foreign direct
investment (FDI) into developing countries. At JAMPRO, we
witnessed this increased interest in investment and trade
with respect to Jamaica, which has resulted in minimal
growth in investment levels and export in non-traditional
areas.

The Agency undertook some bold
promotional activities during this
period, such as hosting events in
New York, Toronto, London and
Birmingham, and introducing
Jamaican exporters to new
markets such as Washington DC
and Brussels, Belgium. In some
instances, JAMPRO partnered
with global institutions such as
Bloomberg LLC and Birmingham
City Council to host these
promotional forums with targeted
investors and distributors. This
approach has served to refine the
quality of the target audiences
attending these events, and
heighten the chances of success
in landing key partnerships
in the investment and trade
community. These activities have
laid the groundwork for new
major investments and distributor
relationships that we expect will
bear significant fruit as the global
economy continues to recover.
In looking forward to the next fiscal
year, I am excited about some of
the plans that are currently in train
for major events such as Expo

Jamaica 2012 and Jamaica House
in London during 2012 Olympic
Games. The potential impact of
such events on expanding the
message of “Jamaica: Open for
Business” is tremendous, and will
help to continue the positioning
of the country to capitalise on the
success and potential of Brand
Jamaica.
I want to commend the team led
by Mrs. Templer for continued
performance in the face of
difficult economic realities that
the country and the world has
faced over the period. I also want
to thank them for the continued
efforts
towards
establishing
Jamaica as a key player in global
investment and trade, and as the
new fiscal year progresses, I wish
them every success in realising the
Agency’s mandate to the benefit
of all Jamaicans.
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PRESIDENT’S
MESSAGE

as

The execution of a number of key

JAMPRO-facilitated foreign and local

approach

initiatives helped to contribute to

investment recorded J$12.05bn in

JAMPRO’s success, and to set the

capital

This

foundation for future work to be

figure represents an increase of 9.3%

carried out by the organization. Most

over that recorded in the previous

notable among these was the hosting

year, and was just shy of the target

of the signature event, the Jamaica

of J$12.6bn.

Investment Forum. The Forum received

expenditure

facilitated

With the ongoing international
financial crisis, the competition for
foreign direct investments (FDI)
continued to be fierce during the
2011/2012 period, as countries
utilized various strategies to secure
a portion of the reduced value of FDI
globally. Within this context and
with ongoing constrained resources
JAMPRO sought to diversify its
promotional efforts and to apply
a more direct, strategic approach
to FDI attraction, utilizing market
intelligence to identify prospective
investors in specific markets and
sectors.

returns

(CAPEX).

Importantly, JAMPRO
4,822

support from the highest levels of

surpassing projections by more than

jobs

government, the donor community,

500 jobs.

totalled

In addition, significant

as well as the international and local

investor interest was garnered which

business collective. JAMPRO takes this

will be pursued in the coming year

opportunity to reiterate its appreciation

and the company also continues

to

to

Minister, Mrs. Portia Simpson-Miller

facilitate

investment

SANCIA BENNETT TEMPLER
President

saw

various
projects

prospective
which

the

Most

Honourable

Prime

are

for her patronage and support of the

expected to commence development

event, as well as Compete Caribbean/

as the international financial crisis

Inter-American Development Bank and

improves. JAMPRO is cognizant that

lead sponsors such as Main Events,

the recession continues to have an

JPSCo,

impact on FDI inflows, especially in

Scotiabank Ja. Ltd., HEART Trust and

traditional sectors such as Mining

Columbus Business Solutions for their

and Tourism that have been dormant

support of the event. I also take this

during the period; however, the country

opportunity to thank all our public and

has been able to continue to leverage

private sector partners, who through

the island’s nearshore location, with

sponsorship and/or participation in

the ICT/Knowledge Services sector

this and other key events helped the

contributing 54% of CAPEX, and 50%

organization to achieve its goals.

PricewaterhouseCoopers,

of the jobs for the year.
The upcoming year promises to be an
The

export

exciting one as we continue with the

sector and JAMPRO assisted linkages

performance

of

the

Meet Jamaica campaign as part of

contracts performed extremely well

the activities surrounding the London

during the period.

The Corporation

Olympics. JAMPRO is proud to host

registered export sales in the area

this marque event together with the

of non-traditional exports of J$4.50

Jamaica Tourist Board as the country,

billion and linkages contracts totalled

looks forward to a successful Olympics.

J$326.8mn, nearly tripling the target
value set for the period. JAMPRO

I wish to express appreciation to

strengthened

engagement

the former Board of Directors who

with local exporters, participating

demitted office in February 2012 for

in

their

stakeholder

its

consultations

and

direction,

commitment

and

providing technical assistance for the

support during the period and to

preparation of proposals to donor

extend a special welcome the new

agencies, in order to support export

Board.

development.

JAMPRO team for their continued

Finally, my thanks to the

hard work and commitment to the
organization and to nation building.
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JAMPRO continued to contribute creditably

Capital Expenditure (CAPEX)

to Jamaica’s overall investment performance

The information and Communications Technology
(ICT)/Knowledge Services sector registered the largest
contribution to CAPEX, generating over J$6.56 billion
or 54% of the total CAPEX achieved. This was primarily
as a result of major expansion activities undertaken
by established firms within the sector. The Tourism/
Hospitality sector’s contribution to CAPEX was significantly less than the previous year, generating only 4% of
the overall amount. This was due to an absence of new
major tourism investment projects during the year under
review as a result of, inter alia, difficulties experienced in
accessing financing by the proposed projects.

during the 2011-12 fiscal year, as indicated
by the value of projects facilitated by the
Agency and the number of jobs generated.
CAPEX generated by JAMPRO’s investment
clients totalled some J$12.05 billion, which
represents 96% of the J$12.61 billion
targeted for the 2011/2012 fiscal period. It
also represents a 9.25% increase in CAPEX
relative to the preceding fiscal year.

Creative
Industries

The Manufacturing sector generated 18% towards the
overall CAPEX figure, while the Mining, Minerals and
Energy sectors contributed 22%. (see Fig. I).

Agribusiness

Agribusiness

Tourism

Creative
Industries

Manufacturing

ICT/
Knowledge
Services

ICT/
Knowledge
Services
Mining, Energy,
Others

Tourism

Mining, Energy,
Others
Manufacturing

FIG 1: Sectoral Breakdown of CAPEX
facilitated by JAMPRO

FIG 2: Sectoral Breakdown of Jobs
facilitated by JAMPRO

Job Creation
JAMPO surpassed the job creation target of 4,285,
facilitating 4,836 or 112.8% of the projected figure.
Once again, the ICT sector represented the largest
contribution with 50% of the total number of jobs
created. The Creative Industries generated the second

highest number of jobs, accounting for 34% of the
total employment generated, while the Manufacturing,
Tourism/Hospitality and Mining, Minerals and Energy
sectors contributed the remaining 16% .(see Fig. II).
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SECTOR BRIEFS

ICT/ KNOWLEDGE SERVICES
Following on the Government of Jamaica’s thrust to expand
the ICT/Knowledge Services sector, JAMPRO continued
an aggressive promotional campaign to further raise
the country’s profile as an attractive destination for ICT
investments, particularly those within the Business Process
Outsourcing (BPO) industry. Significant work was done to
advance the development of the operating framework for
the sector through the implementation of a Five Point Plan,
which focused on improving critical issues related to the
development of the sector, namely:
•

Market/client segmentation and targeting

•

Infrastructure build out

•

Policy and legislative framework to stimulate and protect industry

•

A cost-effective approach to addressing training needs for the industry

•

Financing to support ICT activity

Additionally, during the period under review, the sector also
benefited from the appointment of an Ambassador/Special
Envoy with responsibility for Information and Communications Technologies (ICT). The Ambassador/Special Envoy
sought to assist in the refinement and execution of the
promotion strategy for the sector, with a view to converting
BPO investment leads to prospects and ultimately landed
investments. Several targeted promotional activities were
undertaken by the Ambassador/ Special Envoy, in tandem
with JAMPRO, that were specifically geared towards the
attraction of additional investors in this sector and the
expansion of existing companies within the local industry.
JAMPRO’s promotional efforts also benefited significantly from increased collaboration and partnership with
agencies such as the HEART Trust/NTA, the national agency
with responsibility for training. Such partnerships were
instrumental in securing major projects.

The sector’s noteworthy performance was also
attributed to major expansions by established BPO
operators. Based on the aforementioned efforts and
initiatives, the sector was able to contribute J$6.56
billion or 54% of the total CAPEX and generated
2,395 jobs, which constituted 50% of the total jobs
created during the period.
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SECTOR BRIEFS

MINING/MINERALS & ENERGY
Both sectors showed an improved performance when
compared to the previous fiscal year. During the 2011/12
financial year, both sectors made the second-highest
contribution to CAPEX, generating J$2.62 billion
or almost 22% of the JAMPRO-facilitated total for
investment. Jointly, the sectors made the third-highest
contribution to jobs for the period, contributing just
over 9% of the total jobs generated.
Significant work to expand the Energy sector’s capacity
was initiated during the period and will contribute to the
Government of Jamaica’s (GoJ) initiative to increase low

cost energy and energy efficiency by raising renewable
energy consumption to 30%. JAMPRO continues to
facilitate investors who will enhance the country’s
energy stock through projects that are mainly focused
on renewable energy.
With respect to Mining, it is anticipated that GoJ efforts
to streamline the industry through implementation
of the National Minerals Policy will stimulate growth
within this sector, not only through increased exports of
limestone, but also through the production and export
of value-added limestone product.
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TOURISM
The tourism sector’s contribution to CAPEX and
jobs was significantly less during this reporting
period due to the absence of major tourism
investment projects. Difficulties in accessing
financing resulted in a delay in the implementation of projects that were expected to
commence operation during the 2011/12 financial
year. In light of this, inflows from the sector
amounted to J$472.06 million, representing 4%
of the total CAPEX facilitated during that period.
Nevertheless, the Agency continued to
support developmental work within the sector,
primarily through managing the engagement
of consultants funded by the Commonwealth
Secretariat to produce a roadmap for Health
and Wellness Tourism. This roadmap clearly
defines the strategies to be employed to target
investment opportunities within this segment of
the sector and to advance their implementation.

MANUFACTURING
Manufacturing recorded J$2.22 billion in CAPEX
and generated 331 jobs during the period under
review. The sector experienced noteworthy
growth due to several existing manufacturers
expanding their operations in terms of physical
space as well as capital injection. Several
indicators point to renewed confidence in the
manufacturing sector, with a number of new
leads received during the 2011-12 financial year.
The Agency continued to work closely with
stakeholders in the sector to address concerns
affecting them such as high energy costs.
Consultations and seminars were staged in order
to introduce and promote alternative energy
solutions, one of which was the utilization of
organic or bio-waste. Additionally, it is anticipated
that continued improvements in the existing
policy framework, through activities such as the
finalization of the National Energy Policy, will
sustain the growth experienced in the sector
during the review period.
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AGRICULTURE/AGRI-BUSINESS

CREATIVE INDUSTRIES

The Agriculture sector contributed J$54 million
towards the CAPEX total for the 2011/12 financial
year. This sector remains important to the economy
due to its contribution to GDP, employment
generation and the creation of linkages
between Agriculture and other sectors such as
Agro-processing/Manufacturing and Tourism.
However, Agriculture continues to experience
challenges in accessing financing, which has
curtailed its development and expansion. JAMPRO
continues to work with agricultural investors in
order to develop and improve their infrastructure
and enhance their marketability through
initiatives that facilitate certification to international standards.

The Creative Industries, particularly the sub-sectors
of Film, Music and Fashion, represent a major area of
focus for the Agency. During the period under review,
the Creative Industries generated J$120.11 million
in local capital expenditure, in addition to J$450.81
million. The industry also continued to contribute
significantly to employment generation, creating
1,578 temporary jobs and 61 permanent jobs.
One key new area of focus in the Creative Industries
that JAMPRO is currently placing promotional and
developmental emphasis on is animation. A rapidly
growing industry valued at approximately US$115
billion in 2009, animation boasts an average annual
growth rate of 12%. The prospects for Jamaica are
encouraging, given that most animation is done
through business process outsourcing, with smaller
studios all over the world providing animation services
to their larger counterparts.
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Trade &
Business
Development
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National export performance continues to show growth, particularly in the
area of non-traditional exports, which grew by US$76.4 million or 12.8% to
US$675.5 million in 2011 when compared to the corresponding 12-month
period in 2010. This is a clear indication that the efforts and initiatives
of JAMPRO continue to be relevant and serve to reinforce the strength of
Brand Jamaica. It is within this context that JAMPRO continues to focus
on facilitating trade lead generation and conversion to impact export sales,
capacity building initiatives and local linkages.

Additionally, JAMPRO performed creditably in facilitating
sixty-one (61) linkages contracts valued at J$326.8M during
the period. This exceeded the target of 41 contracts with
a combined value of J$113.7M. These contracts primarily
emanated from JAMPRO’s local business matchmaking
initiatives and annual business-to-business linkages
event, which targets the hospitality sector and includes
other linkages activities that involve the Manufacturing,
Fresh Produce and Service sectors.

2011 at the Winter Fancy Food Show in San Francisco,
and was supported by a range of activities that included
outreach through social media, email and telephone
contact with entities in JAMPRO’s buyer database. The
Agency engaged buyers while participating in international trade missions, exhibitions and other relevant
events, and also interacted with targeted business
audiences overseas, Jamaican diplomatic missions and
Diaspora groups.

In the 2011/12 financial year, 135 new exporters were
registered. This represents a decrease of 28% compared
to last year and brings the total number of registered
exporters at the end of this reporting period to 570.
Despite the freeze imposed on the Modernization of
Industry (MOI) Programme in March 2012, JAMPRO
facilitated access to benefits under the Programme for
forty (40) companies. This amounted to GCT waivers
totalling J$60.2 million for capital expenditure valued at
J$344.4 million.

The Expo, which will be held at the beginning of the
upcoming financial year, will seek to promote the
various trade opportunities that exist locally, while
highlighting Jamaican products and services through
displays. JAMPRO’s key responsibility is to recruit and
host international and local buyers and therefore, the
Expo will present an excellent opportunity to promote
the positive attributes of Brand Jamaica and to build on
the country’s global brand recognition.

In support of the key industries, JAMPRO executed a
mix of outgoing and incoming trade missions during
the period, which contributed to the agency’s overall
achievement. Among the major international trade
shows targeted for outward missions were Taste of
London (United Kingdom), SIAL Food Show (Toronto,
Canada), and the 57th International Summer Fancy
Food Show (Washington D.C.). Overseas market
penetration activities also served as a key component
of the Agency’s Buyer Recruitment Programme for Expo
Jamaica 2012. The programme commenced in January

In addition to market penetration activities, JAMPRO has
sought to sensitise exporters to potential opportunities
in other international markets by staging workshops.
JAMPRO facilitated two “Doing Business” workshops
that focused on markets within China and Trinidad.
These workshops provided the participants with vital
market access information and critical data geared
towards improving their competiveness and successfully penetrating these markets. This approach forms
part of the Agency’s overall trade promotion strategy
for market penetration, while still maintaining a strong
focus on the capacity building needs of our export ready
clients.
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FUNCTIONAL
BRIEFS

EXPORT PROMOTION
The 2011-2012 initiatives were the result of a sustained
strategic approach to concentrate efforts on
well-researched target markets and on clients that
were export ready. In that regard, promotional activities
were aligned to a more market-focused approach. The
Agro-processing (Food & Beverage) industry continued to
represent at least 80% of JAMPRO’s clientele, and in that
regard, the focus of the targeted sectors was aligned
accordingly. Notwithstanding, efforts were made to
engage other priority sectors of the National Export
Strategy (NES).
A number of market development workshops were
executed as part of a strategic approach to focus on
well-researched target markets. These sessions sought
to sensitise clients about existing opportunities along
with providing strategic information vital for increased
export sales. Additionally, it provided an opportunity

for existing and potential exporters to learn about the
different target markets, specifically in areas that relate
to market access, trade regulations, labelling, packaging
and other business areas.
This type of initiative will continue to form a key aspect of
the organization’s market penetration strategy, particularly in relation to new markets.
Promotional activities were implemented in the
traditional target markets of the United States of
America (USA), Canada and the United Kingdom (UK).
However, a demand-driven approach was adopted,
resulting in attention being paid to specific Caribbean
markets based on varying requests from clients. This saw
the execution of several information sessions on Doing
Business in the Caribbean, two of which concentrated on
Trinidad and Martinique.

At the end of the financial year 2011-2012, export
sales once again exceeded its target, registering
J$4.50 billion or 103% of the targeted amount.
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EXPORT DEVELOPMENT
The Agency further enhanced its thrust to provide
services that would enhance the competitiveness
of existing and potential exporters, with a view to
ultimately enabling them to maximize available
market opportunities. In keeping with this approach,
53 technical proposals valued at J$483.7 million were
developed for submission to donor agencies. Of key
note is the significant role that the Agency played in
facilitating submissions amounting to J$156.2 million
under the Caribbean Export Development Agency’s
(CEDA) Call for Proposals in October 2012. Most of
the proposals required support from the Agency for
the undertaking of gap audits and implementing
upgrading programmes, which were triggered by the
United States Food Safety Modernization Act (FSMA).
JAMPRO also facilitated five (5) workshops amounting
to almost 50 hours of training for over 200 participants. Additionally, two (2) Exporter Forums in its
“Let’s Talk Exports” series were successfully staged
in the 2011/12 financial year. An initiative that started
during the 2010/11 financial year, the Exporter Forums
provided a consultative mechanism between existing
and potential exporters and the Minister of Industry,
Investment and Commerce and key stakeholders in
the trade facilitation network. It facilitated important
discussions on critical issues facing the export sector.
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JAMPRO provides secretariat and organizational support for

SPECIAL
PROJECTS

a number of national initiatives that are aligned with the
Agency’s mandate to lead investment and export promotion
activities in a manner that will create sustainable economic
development. The special projects that JAMPRO supported
in this regard during the year under review included:

NATIONAL COMPETITIVENESS COUNCIL
JAMPRO continues to work in collaboration with
key stakeholders to address issues related to the
improvement of Jamaica’s business environment. As
businesses increasingly rely on the “Doing Business
Report” (DBR) as a barometer to test the attractiveness
of Jamaica’s business environment, the National
Competitiveness Council (NCC) has sought to champion
reforms specifically related to the DBR review. Therefore,
one of the key initiatives of the NCC has been the review
of the annual DBR rankings, which involves conducting
a detailed analysis of the findings and recommending
policy best practice. During the period 2011/2012, the NCC
met with key agencies that impact the indicators in the
DBR to better appreciate the actions needed to improve
business reforms for each indicator. The results of these
discussions influenced a Doing Business Reform Agenda,
which outlines the main reforms needed to improve the
business climate.

JAMAICA COALITION OF SERVICES
INDUSTRIES
The Jamaica Coalition of Services Industries (JCSI)
- the focal point for the promotion of the services
sector’s development at the national level - focuses on
capacity building initiatives, market access promotion,
public-private sector partnerships, trade facilitation,
trade policy and institutional strengthening, sector
development and trade cooperation.

JAMPRO, through support from the UK Department for
International Development’s (DFID) CARTFund project,
strengthened the efforts of the JCSI Secretariat to develop
a national services sector strategy for the country.
Additionally, a comprehensive communications strategy
has been developed to guide activities that will build
awareness of the services sector nationally and increase
its recognition as a valuable contributor to GDP and
exports among key stakeholders. In addition to this, the
Secretariat has sought to engage key stakeholder groups
within the industry by offering assistance to coordinate
their respective contributions to national and regional
polices and service-based associations. The JCSI is a part
of the Caribbean Network of Services Coalitions (CNSC)
and is a key participant in regional discussions on matters
and policies relating to services.
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NATIONAL EXPORT STRATEGY
The NES Secretariat hosted its National Export Strategy
General Assembly during FY2011/12, under the theme “Key
Elements for Successful Exports”. The session focused
on some of the key issues currently affecting Jamaica’s
exports and entailed in-depth discussions on positioning
Jamaica’s exporters for greater development, growth and
global competitiveness by 2013. This would be achieved
through a number of strategic initiatives executed under
the remit of the NES, which targets areas such as capacity
building, promotion, market segmentation and market
access.

The NES Secretariat focuses its efforts on three main areas
in which the export community must attain proficiency in
order to compete effectively in the global marketplace.
These areas are Capacity Building; Promotion and Market
Segmentation; and Market Access. The result of this
targeted approach is the Secretariat’s focus on the deliverables associated with the thirteen initiatives for which
funding was identified. The NES Secretariat continues to
work with its stakeholders to advance the export sector by
developing initiatives that promote and support export-led
growth.
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JAMPRO’s
SIGNATURE INITIATIVVES
During the year under review, JAMPRO’s execution of
several market-driven initiatives provided an important
boost to Jamaica’s investment and trade promotion
thrust. While the Agency mounted several of those
special events, this report highlights the following three:

THE JAMAICA INVESTMENT FORUM
The Jamaica Investment Forum (JIF) served as the
country’s premier investment promotion event and
JAMPRO’s signature event for 2012. The main objectives
of the event were to:
•

Promote investment opportunities in Jamaica’s

The event, which was heralded as a phenomenal
success, attracted a significant number of foreign and
local investors from targeted sectors and featured
impressive guest presenters and panellists. The Forum
provided red carpet treatment for the participants
and also facilitated important strategic meetings
between high level investors and government ministers.
The Most Honourable Portia Simpson Miller, Prime
Minister of Jamaica, praised the efforts of JAMPRO, the
inter-govermental planning team and other partners in
organizing the Forum. The Inter-American Development
Bank (IDB) also offered words of commendation on
the event’s successful staging. Potential and existing
investors, as well as other participants, were equally
generous with their compliments.

most promising sectors with the highest
potential for job creation
•

Raise Jamaica’s profile as a viable and credible
investment destination

•

Increase investor confidence by demonstrating
the Government’s commitment to facilitating
impactful investment projects

•

Provide a signal to the investment community
that Jamaica is serious about providing a
business-friendly environment

The objectives of the Forum were realised, and JAMPRO
remains committed to furthering the engagement with
investors who had participated. Additionally, the Agency
is working assiduously to address all identified concerns
and impediments; further package investment opportunities; and undertake all the steps required to build on
relationships and opportunities forged at the Forum.
The event also received extensive positive media
coverage from major international media houses such
as Bloomberg, Associated Press (AP), International
Business Times and Philadelphia Tribune.
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EXPORT MAX:
ENTERPRISE DEVELOPMENT FOR GROWTH

In its efforts to leverage the competitive advantage
of Jamaican exporters and stimulate trade, JAMPRO
launched a two-year initiative, Export Max: Enterprise
Development for Export Growth Programme, in June 2011.
The programme is geared towards providing focused
capacity building and market penetration support to an
initial group of fifteen (15) Jamaican export and exportready firms. The overarching goal of this programme is
to enable the participating firms to be competitively
positioned to take advantage of market opportunities
and ultimately make a greater contribution to the overall
performance of the Jamaican economy.
The programme is executed in partnership with the
Development Bank of Jamaica (DBJ) and the Export
Import Bank of Jamaica (EXIM Bank). Additional
sponsorship was received from the Bureau of Standards
Jamaica (BSJ) and the Scientific Research Council (SRC)
for the provision of key services at reduced rates.
The Jamaica Public Service Company (JPS) also joined
as a partner and has facilitated the participation of
Export Max companies in Expo Jamaica 2012. During its
preliminary phase, the programme was also supported
by the German Investment Agency (GIZ)which funded

the participation of two consultants from Germany to
assist with needs assessment and verification visits to
selected firms.
The programme officially rolled-out in October 2011 with
the signing of Memoranda of Association between
JAMPRO and the participating firms and JAMPRO and
the main sponsors. To date, there have been several
successes resulting from the Export Max programme.
These include the development of
Enterprise
Development Programmes for all 15 participating firms,
the facilitation of 12 firms in the agro-processing sector
to access services at reduced rates from other trade
partners and the facilitation of one firm’s participation
in the ‘’Bold Ones” initiative. By participating in the “Bold
Ones”, which is an affirmation programme developed by
Continental Baking Company (National) to assist new
manufacturing firms, this company will now benefit
from additional marketing and visibility support.
Of particular significance is the fact that the “Export Max
Programme” facilitated access to five (5) new markets
and generated export sales and local linkages valuing
approximately US$876,000.
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MEET JAMAICA AT LONDON 2012
The Meet Jamaica 2012 programme is a private-public
sector collaboration between JAMPRO and the Private
Sector Organisation of Jamaica (PSOJ) that is designed
to increase the trade of goods and services in the UK
and the wider European markets by capitalizing on
the global brand platform afforded by the country’s
anticipated success in the London 2012 Olympics. The
initiative is premised on strong business outcomes that
can be generated from increased trade leads, as well as,
new supply and distribution contracts for the island’s
many export brands, especially in the agro-processing
industry.
The programme, which commenced in 2010, continued
to gain momentum in 2011/2012. JAMPRO utilised
flagship “Meet Jamaica” branding for all market
penetration activities for the year to ensure continued
brand awareness of Jamaican products, and executed

two trade events - Taste of London and the Food &
Drink Expo - under the Meet Jamaica umbrella. These
events were were both executed in London and yielded a
combined total of 35 trade leads, 2 registered buyers for
Expo Jamaica and one converted trade lead at the end of
the reporting period. The Meet Jamaica 2012 programme
will culminate with the implementation of the Jamaica
House initiative in London during the main period of the
2012 Olympic Games. Jamaica House will be the country’s
official hosting venue and the focal point for showcasing
and selling authentic Jamaican products.
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TRADE & INVESTMENT
MISSIONS 2011/2012

Mission

Date

Country

Purpose of Mission

Caribbean Export/ ITC’s CARIFORUM
Creative Industries Project

November 2010 –
September 2011

Dominican
Republic

To promote the Creative Sector as a
viable contributor to CARIFORUM’s
export diversification and export growth
sales. More specifically, the development
programme was designed to prepare handicraft producers to
penetrate export markets as well as to participate in the Design
Caribbean Show.

Outsource2Lac (out ward mission)

April 14 - 15, 2011

Uruguay

This IDB funded Latin America and Caribbean summit was held
in Montevideo Uruguay, to look at future trends in the Outsource
industry particularly in Latin America and the Caribbean, creating
networking opportunities for participants as well as for suppliers
of IT related services to showcase their products and services.

Onsite Kinetics

April 20, 2011

USA

Hosted inward ICT investment mission for Cory Lewkowitz and
Chris Perry of the USA.

Fuel Technology International

May, September &
March 2011 - 2012

Canada

FTI International Group Inc. based in Toronto, Canada and is
in the business of designing, manufacturing, supplying and
installing Compressed Natural Gas (CNG) to Fuel Stations, for
over 30 years. Investors are interested in setting up facilities to
operate and manufacture CNG facilities in Jamaica starting with
a Pilot project.

IMF Ventures

May 4, 2011

Canada

Hosted inward tourism investment mission for a representative
of the IMF Venture capitalist group out of Canada who were
looking investment opportunities in Jamaica’s Tourism product.

SIAL 2011

May 11 – 13, 2011

Canada

To provide increased exposure, market penetration and export
sales opportunities to participating companies

CAN (Caribbean Audiovisual
Network) @Cannes

May 11 – 22, 2011

France

To liaise with European distribution executives, particularly
through Film France. To liaise with fellow Caribbean film
commissioners – in hope of pan-Caribbean partnerships.

Hubei Province Delegation

May 16, 2011

China

To explore potential investment opportunities In Jamaica for
Agriculture and Manufacturing conducted by a delegation from
Hubei province, China

Jamaican Business Expo

May 20 – 21, 2011

USA

To provide increased exposure, market penetration and export
sales opportunities to participating companies

AFCI Locations Expo/Produced
By Conference

June 3 - 5, 2011

USA

To attract more reality television and secure major film
investment projects in Jamaica; To certify Film Commission
personnel within AFCI

New York University Hospitality
Industry Investment Conference
2011

June 5 - 7, 2011

USA

33rd Annual staging of the NY Hospitality Investment
Conference Which allowed for the Re-engagement of major
luxury Chains, such as Mandarin Oriental, Four Seasons, and
Starwood Resorts

Taste of Jamaica

June 11 – 19, 2011

UK

To introduce Jamaican cuisine to an audience of premium
mainstream consumers and to advance crossover of Jamaican
food products from ethnic to mainstream
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Mission

Date

Country

Purpose of Mission

Trade and Investment Convention
(2011)

June 15 – 18, 2011

Trinidad &
Tobago

Strengthen trade relations between Trinidad and Jamaica as
Jamaica’s exports to Trinidad are currently low and inhibited by
various trade barriers

Canada Investment Forum

June 22 - 24, 2011

Canada

To secure Canadian leads.
To jumpstart Canadian (already existing) lead conversion. To
maintain (Invest) Jamaica brand presence in Canada.

Century Green Energy

June 22 - 24, 2011

USA

Hosted inward energy investment mission in which the USA
company looked at investment opportunities in green energy
generation

CAIPA

June 25 - July 2,
2011

Brazil & Chile

CEDA sponsored investment mission.

57th International Summer Fancy
Food Show

July 10 – 12, 2011

USA

To provide increased exposure, market penetration and export
sales opportunities to participating companies

Dolphin Cove

July 21, 2011

Local

The TA Unit presented the Kingston Coconut Park as an
investment opportunity to key members of the board of Dolphin
Cove, stating it to be a good project .

SIRENIS Hotel Group

July 26- 29, 2011

Spain

Assisted the Tourism Unit in the hosting of inward tourism
investment mission for Mr. Abel Matutes Barcelo of the SIRENIS
Group.

Sirenis Hotel Group

July 26 - 30, 2011

Spain

Sirenis Hotel Chain is a luxury hotel brand originally from
the island of Ibiza, Spain, and they have resorts in Mexico,
Dominican Republic and Cuba. They came to Jamaica on an
inward mission to identify a suitable hotel available for lease
with option to purchase.

CONVERGYS

August '2011

USA

Assisted KS in the hosting of an ICT inward mission team from
Convergys looking to establish a call centre in Jamaica.

Karisma Hotel Group

August 10 – 13,
2011

Mexico

Leisure Dreams

August 10 – 13,
2011

UK

Inward Mission from UK with Principals of Leisure Dreams
developers in order to conduct a site visit at the request of the
Principals of Negril Peninsula to assess the redesign of project
concept.

Export Marketing Training Session

August 11 – 12,
2011

Jamaica

An ITC/Caribbean Export initiative launched to prepare
companies for participation in the Design Caribbean show held
September 1 – 4, 2011.

Seminar on Trends and
Opportunities
for Doing Business with China

August 15, 2011

Jamaica

To sensitize exporters about potential opportunities in the
Chinese market [Hong Kong esp.]. It showed Jamaican trends/
products that would have a competitive advantage

Seminar on Trade and Investment
Promotion for Caribbean and South
Pacific Countries

August 19September 8, 2011

China

The organizers were the Academy for International Business
Officials (AIBO) and the training course was sponsored by the
Ministry of Commerce (MOF COM).

Malcolm Bay

August 21 – 23,
2011

UK

Gerard Carter and his partner investors for the Malcolm Bay
property located in Black River, St. Elizabeth visited in order
to finalize a sale agreement and hold further discussions for
additional property with Great House & location for air strip.

Design Caribbean

September 1 – 4,
2011

Dominican
Republic

To conduct market intelligence, assess the viability of the
national collection as well as to assess the future participation
given the re-designed event

Workshop on Doing Business in
Trinidad

September 6, 2011

Jamaica

To sensitize participants on the market opportunities and trade
regulations within Trinidad, allowing them to improve their
overall competitiveness, increasing market penetration to the
Republic.

China EXIM Bank Delegation

September 14,
2011

China

A delegation from China EXIM Bank visited Jamaica to meet with
the Hon. Bruce Golding, Prime Minister of Jamaica and Dr. the
Hon. Christopher Tufton, Minister of Industry, Investment and
Commerce in an effort to secure funding for the major Harmony
Cove tourism project
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Mission

Date

Country

Purpose of Mission

Business Linkages event at JAPEX
(Jamaica Product Exchange)

September 18-20,
2011

Jamaica

To showcase Jamaica tourism product and B2B Linkages
opportunities.

Visit of the Vice Premier of the
People's Republic of China, His
Excellency Hui Liangyu

September 18 –
21, 2011

China

His Excellency Hui Liangyu, Vice Premier of the People's Republic
of China visited Jamaica for a 4 day period during the month to
hold discussions on areas for collaboration and cooperation in
agriculture between Jamaica and the PRC.

Valrhona Chocolate Company

September 20 –
22, 2011

France

Meetings with, Purchasing Manager for Valrhona originated
from the 2nd Annual Cocoa Conference & Chocolate Expo held in
Montego Bay. Discussions were held around Valrhona taking a
vested interest in Jamaica’s cocoa production in order to expand
its capacity and work with specific farm groups to produce dried
& fermented beans.

Yogen Fruz Frozen Yogurt

September 23,
2011

Canada

Assisted the NARO in hosting an inward mission for investors
Messrs. Steven Conville, Vice President, Macquarie Private
Wealth Inc. and Garnett Rose. They visited Jamaica to look at
the possibility of manufacturing and distributing frozen yogurt.

MIPCOM

October 3 - 6 2011

France

To showcase the diversity of Jamaican work – through the
meetings with various sales associates. To network with other
film commissioners and production agents.

C. G. Lamartine Holland Jr.
(Chairman for the S. American
Regional Committee of the World
Federation of Consuls) and Dr. Alex
Costa (agri-business businessman
and distributor and President of the
Chamber of Commerce of Alimentos
in Brazil)

October 7, 2011

Brazil

The Brazilian Ambassador to Jamaica, Chairman for the S.
American Regional Committee of the World Federation of
Consuls and agri-business businessman and distributor and
President of the Chamber of Commerce of Alimentos in Brazil
met with JAMPRO in October 2011. The meeting highlighted
trade and investment opportunities in Jamaica for Brazil and
discussions were held regarding collaboration on trade missions
between Jamaica and Brazil and an exploratory trade and
investment mission from Jamaica to Brazil was being proposed

FrameMax (formerly Caribbean
Development Ja. Ltd.)

October 10 - 12,
2011

USA

FrameMax is proposing to establish a company to provide low
income housing made from prefabricated material. Investors
are interested in the possibility of building a factory to
manufacture the prefabricated material in Jamaica to eliminate
the importation, material and to accelerate the production of
houses thereby generating additional jobs.

ISOCON / JLB International

October 10 - 13,
2011

UK

The two companies have entered a joint venture agreement
and they are proposing the establishment of a state-of-the-art
container equipment cleaning, repair and certification facility in
the Kingston Freezone.

Metro Label

October 20, 2011

Canada

Hosted an inward mission for NARO re the visit of Pramod Gupta
of Metro Label Canada who visited the island to look at the
possibility of manufacturing labels here for its North American
and Caribbean operations.

Cleveland Price

October 26, 2011

USA

Cleaveland/Price generates US$45 million in sales per year
and employs 200 persons in Pittsburg, USA. The Company is
seeking to move a part of its manufacturing business off-shore
to Jamaica, taking advantage of our proximity to the USA,
labour and logistics advantages and also availability of raw
material inputs such as bauxite, clay and alumina used in the
manufacturing of porcelain insulators. The company believes
that it can employ 100 persons at start-up.

Taylor Renewable Energy (TREE) –
Inward Mission

October 26,2011

USA

Taylor Renewable Energy Enterprises (TREE) intends to build
420 tons per day capacity renewable/waste to energy plant in St.
Catherine, Jamaica, to process Jamaica’s municipal solid waste
and or other biomass, available. This size plant will produce a
net of 11MW of electrical power, enough to light 41,500 Jamaican
homes.
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Mission

Date

Country

Purpose of Mission

29th Feria Internacional de Habana
(FIHAV)

October 31 –
November 5, 2011

Cuba

Strengthen the trade relationship between Cuba and Jamaica
as well as to assess the changes occurring within the Cuban
market and business environment

Americas Food & Beverage Show

November 14 - 15,
2011

USA

To provide increased exposure, market penetration and export
sales opportunities to participating companies

Animae Caribe Jamaica

November 19, 2011

Jamaica

To introduce international standards to Jamaican animation
through animation workshops. Invited 2 world-class animators
to host workshops.

Direct Commercial/Trade
Collaboration and Engagement
Activities -Jamaica Week

November 20 –
27, 2011

Switzerland

To provide exposure in a market which is largely untapped

Japanese Economic Investment
Inward Mission

November 23-25,
2011

Japan

JAMPRO hosted a luncheon with the delegation and other key
government and private sector stakeholders during the visit to
highlight the investment opportunities in Jamaica. The Mission
was an outcome of the Japan/CARICOM Joint Commission held
in Tokyo in September 2010 as a Commitment by Japanese
to pursue investment opportunities in the CARICOM Member
States to boost economies. The mission sought to enhance
their understanding of potential investment opportunities
in the region and identify strategic hubs for business in the
Caribbean. In Jamaica, they were particularly interested in power
generation, port facilities, and free zones. The mission resulted
in an increased awareness of Jamaica as a viable destination
for re-investment and investment in infrastructure, promoted
Jamaica’s capabilities as a strategic hub in the Caribbean region
and facilitated interactions and exchanges with private sector
stakeholders.

Japanese Embassy Delegation

November 24,
2011

Japan

A delegation of Japanese companies visited the Caribbean
exploring investment opportunities and their areas of interest
were the exploration and development of Natural Resources (Oil,
Natural Gas and Metals); Power Generation and Transmission,
and Information and Communications Technology (ICT).

Convergys Inward Mission

November 29 December 2, 2011

Jamaica

To engage HEART Trust/NTA to more fully develop and
implement the client’s training and recruitment needs in keeping
with HEART’s proposal to the company

Xerox/ACS Inward Mission

December 14, 2011

Jamaica

To identify suitable commercial space in Kingston.

Convergys Inward Mission

December 13 - 15,
2011

Jamaica

To conduct meetings with HEART Trust/NTA regarding training
and recruitment activities that the organization had committed
to undertake on Convergys’ behalf as part of the Government’s
package of incentives.

Guangxi State Farms Sugar Group

December 15 –
25, 2011

China

Inward Mission for a team from China, Guangxi Sate Sugar Farm,
the 3rd largest sugar producer in China. The team was facilitated
with meetings with Jamaica’s major rum producers; Guangxi
was looking to expand the sales of Jamaican rum in the Chinese
market.

Direct Vision Technologies Inland
Mission

December 21 - 23,
2011

Jamaica

To meet with telecoms and prospective local venture partners.

Guangxi State Farms Group

December ',2011

China

Mission Catwalk

January ',2012

Jamaica

To brand Jamaica as the centre of Caribbean fashion. To bring
in the most talented designers in the region to Jamaica showcasing Jamaica as centre of Caribbean fashion.

Rebel Salute

January ',2012

Jamaica

To partner with the first important music event ahead of Jamaica
50.
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Mission

Date

Country

Purpose of Mission

Travel Benefits by Design – Robert
Reismeyer

January 6 - 12,
2012

USA

Mr. Reismeyer has a travel agency & is developing tours for
Jamaica based on experiencing specific highlights of Jamaican
flavour, such as a coffee factory tour, chocolate factory tour or
cigar factory tour etc.

Convergys Inward Mission

January 24—27,
2012

Jamaica

To conduct interviews for management positions; to conduct
site visits; to explore build-to-suit option

Reggae Month

February ', 2012

Jamaica

To partner with and provide support to the premiere music event
in Jamaica .

Commonwealth Secretariat WomenOwned Business

February ', 2012

London

To aid in the promotion of Jamaica’s creative arts.

London Fashion Week

February ', 2012

London

To promote Jamaica’ s fashion industry to facilitate buyer and
press contacts in London to facilitate Jamaican designers
knowledge and experience on the international fashion industry

NASSCOM Leadership Forum 2012

14—16 February
2012

India

To meet with prospective clients and generate leads.

International Association of
Outsourcing Professionals 2012

20—22 February
2012

USA

To meet with prospective clients and generate leads.

Sutherland Global Services Inward
Mission

March 3, 2012

Jamaica

To conduct initial investigation of the availability and likely costs
of suitable locations.

Hinduja Global Services Inward
Mission

March 5 - 9, 2012

Jamaica

To advance plans towards the launch of its operations here in
Jamaica.

Minister Nelson Antonio Tabajara
– Director of the Department for
Central America and the Caribbean
in the Ministry of External Relations
of Brazil

March 19, 2012

Brazil

A meeting hosted by JAMPRO at request of the Brazilian
Embassy, provided an opportunity for bilateral talks to be held
with Brazil in an effort to explore opportunities in trade and
investment and enhance Brazil-Jamaica relations in these areas.

Global Corporation Forum

March 20-23, 2012

South Korea

KOTRA has been promoting trade and supporting the global
businesses of Korean companies for 50 years and has been
successful in doing so. The forum was an opportunity for the
sharing of Governments’ external policies and international
partners development projects.

Visit of the Vice Minister of
Commerce

March 21-24, 2012

China

JAMPRO contributed to the hosting of the Chinese Vice Minister
of Commerce which was spearheaded by the Ministry of Foreign
Affairs and Foreign Trade. At the meeting JAMPRO highlighted
Jamaica’s investment position and available investment
opportunities in the country particularly the International MultiModal Centre as a significant investment project in need of
financing.

Food and Drink Expo

March 25 – 28,
2012

UK

To provide increased exposure, market penetration and export
sales opportunities to participating companies

Ethnic Food Show

March 27 – 29,
2012

Belgium

To explore market penetration opportunities as well as to garner
information to determine JAMPRO’s level of participation at next
year’s event.

Caribbean Association of
Investment Promotions Agencies

28—30 March
2012

Guyana

To participate in a workshop on “Training in Marketing for
Investment Promotion Professionals”.
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DIRECTORS’ COMPENSATION FOR PERIOD
Position of Director

Amb. Stewart Stephenson

Total Fees $

102,000.00

Andrea Moore

7,500.00

Bishop E Don Taylor

7,500.00

Brian Jardim

29,500.00

Christopher Zacca

65,500.00

Dave Lyn

29,500.00

David Douglas

95,000.00

Eugene Ffolkes

7,500.00

Jeffrey Hall

15,000.00

John Byles

18,000.00

Keisha Burgher

7,500.00

Marjorie Seeberan

7,500.00

Mark Linehan

44,500.00

Mark Myers

54,000.00

Milton Samuda

12,500.00

Myrtle Weir

7,500.00

Norman Horne

7,500.00

Paul Lalor
Paula Kerr-Jarrett

93,000.00
7,500.00

Peter Young

14,500.00

Phillip Gore

87,500.00

Reginald Nugent
Rodney Davis
Steven Whittingham
Thalia Lyn

7,500.00
82,500.00
7,500.00
69,500.00
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SENIOR EXECUTIVES’ COMPENSATION FOR PERIOD
Year

President

2011/2012

8,020,614.68

3,208,245.87

827,176.37

-

222,500.64

12,278,537.56

VP - Finance, Admin
& MIS

2011/2012

5,526,078.48

2,210,431.39

821,579.04

-

163,007.64

8,721,096.55

VP - Planning & Corp.
Development

2011/2012

5,235,360.19

2,094,144.08

399,403.48

-

163,007.64

7,891,915.39

VP - Investment
Promotion

2011/2012

5,794,732.99

2,288,919.53

821,579.04

-

220,145.28

9,125,376.84

Acting VP - Trade &
Business Development

2011/2012

5,794,732.84

869,209.93

420,240.31

28,973.66

88,868.00

174,955.68

7,376,980.42

30,371,519.18

10,670,950.80

3,289,978.24

28,973.66

88,868.00

943,616.88

45,393,906.76

TOTAL

Basic
Salary ($)

Gratuity or
Performance
Incentive ($)

Notes
1.

Non cash benefits include health and group life insurance.

Travelling
Allowance
or Value of
Assignment
of Motor
Vehicle ($)

Pension
or Other
Retirement
Benefits ($)

Other
Allowances
($)
*Uniform
Allowance
& Vacation
Leave

Non-cash
Benefits1
($)

Total ($)

Position of Senior
Executive
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INDEPENDENT AUDITORS’
REPORT

JAMAICA
PROMOTIONS
JAMAICA
PROMOTIONSCORPORATION
CORPORATION
Jamaica Trade and Invest

INDEPENDENT AUDITORS’ REPORT
To the Members of
JAMAICA PROMOTIONS CORPORATION
Jamaica Trade & Invest
Report on the Financial Statements
We have audited the financial statements of Jamaica Promotions Corporation (“the Corporation”), set out on
pages 3 to 24, which comprise the statement of financial position as at March 31, 2012, the statements of
comprehensive income, changes in equity and cash flows for the year then ended, and notes, comprising a
summary of significant accounting policies and other explanatory information.
Management’s Responsibility for the Financial Statements
Management is responsible for the preparation of financial statements that give a true and fair view in
accordance with International Financial Reporting Standards and for such internal controls as management
determines is necessary to enable the preparation of financial statements that are free from material
misstatement, whether due to fraud or error.
Auditors’ Responsibility
Our responsibility is to express an opinion on the financial statements based on our audit. We conducted our
audit in accordance with International Standards on Auditing. Those standards require that we comply with
ethical requirements and plan and perform the audit to obtain reasonable assurance as to whether or not the
financial statements are free from material misstatement.
An audit involves performing procedures to obtain audit evidence relating to the amounts and disclosures in
the financial statements. The procedures selected depend on our judgment, including our assessment of the
risks of material misstatement of the financial statements, whether due to fraud or error. In making those risk
assessments, we consider internal controls relevant to the entity’s preparation of financial statements that
give a true and fair view in order to design audit procedures that are appropriate in the circumstances, but not
for the purpose of expressing an opinion on the effectiveness of the entity’s internal control. An audit also
includes evaluating the appropriateness of accounting policies used and the reasonableness of accounting
estimates made by management, as well as evaluating the overall presentation of the financial statements.
We believe that the audit evidence we have obtained is sufficient and appropriate to provide a basis for our
audit opinion.
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INDEPENDENT AUDITORS’
REPORT

JAMAICA
PROMOTIONS
JAMAICA
PROMOTIONSCORPORATION
CORPORATION
Jamaica Trade and Invest

To the Members of
JAMAICA PROMOTIONS CORPORATION
Jamaica Trade & Invest
Report on the Financial Statements, continued
Opinion
In our opinion, the financial statements give a true and fair view of the financial position of Jamaica
Promotions Corporation as at March 31, 2012, and of its financial performance, changes in equity and cash
flows for the year then ended, in accordance with International Financial Reporting Standard.

Chartered Accountants
Kingston, Jamaica
September 25, 2012

30 JAMPRO ANNUAL REPORT 2012

Statement of Financial Position
March 31, 2012
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Statement of Comprehensive Income
Year ended March 31, 2012
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Statement of Changes in Equity
Year ended March 31, 2012
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Statement of Cash Flows
Year ended March 31, 2012
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Notes to the Financial Statements
Year ended March 31, 2012
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Notes to the Financial Statements cont’d
Year ended March 31, 2012

36 JAMPRO ANNUAL REPORT 2012

JAMAICA
PROMOTIONS
JAMAICA
PROMOTIONSCORPORATION
CORPORATION
Jamaica Trade and Invest

Notes to the Financial Statements cont’d
Year ended March 31, 2012
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Notes to the Financial Statements cont’d
Year ended March 31, 2012
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Notes to the Financial Statements cont’d
Year ended March 31, 2012
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Notes to the Financial Statements cont’d
Year ended March 31, 2012
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Notes to the Financial Statements cont’d
Year ended March 31, 2012
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JAMPRO
18 Trafalgar Road
Kingston 10, Jamaica W.I.
Tel: +1 876 978-7755; 978-3337
Toll Free: +1 877 INVESTJA (468 4352)
Fax: +1 876 946 0090
Email: info@jamprocorp.com
www.tradeandinvestjamaica.org
NORTH AMERICAN REGIONAL OFFICE
303 Eglinton Avenue East, 2nd Floor
Toronto, Ontario, M4P 1L3, Canada
Tel: 416-932-2200 (main) 416-598-3008
Fax: 416-932-2207
Toll Free: 1-877-744-2208
Email: jamprocanada@jamprocorp.com
EUROPEAN REGIONAL OFFICE
JAMPRO / Jamaica Trade Commission
1 Prince Consort Road,
London SW7 2BZ, England
Tel: + 44 20 7 584 8894
Fax: + 44 20 7 823 9886
Email: jamprouk@jamprocorp.com
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