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In 1988, three entities were merged to give birth to the Jamaica Promotions Corporation 
(JAMPRO), now known as Jamaica Trade and Invest (JTI). These entities were the 
Jamaica National Investment Promotions, the Jamaica National Export Corporation 
and the Jamaica Industrial Development Corporation. The Jamaica Trade & Invest (JTI/
JAMPRO) is constituted under the JAMPRO Act of 1990 as an amalgamation of all 
three entities.  Summarily, the organisation’s mandate encompasses the following: 

 • Investment promotion and facilitation 
 • Trade promotion and trade services 
 • Regulation of export procedures 
 • Modernisation of industries 

In fulfilling its mandate Jamaica Trade and Invest (JTI/JAMPRO) provides a range of 
services for local and international businesses seeking to invest in Jamaica, as well 
as for locally-based companies producing goods and services for export. Some of the 
services provided by the Organisation include:

About Us

Vision  
Sustained economic development through trade and investment,  enabling an improved 
quality of life for all Jamaicans.

Mission  
To enhance trade and investment for the economic benefit of Jamaica by providing 
facilitation, promotion and advisory services to investors, Exporters and Producers, as 
well as policy and technical advice to Government.

This will be achieved by being customer, research and technology driven, by fostering 
creativity and innovation, by forging strategic alliances and by having well-trained, 
productive and satisfied staff, communicating and working in an open atmosphere. 

Core Values (“How we do what we do”)
Integrity • Respect • Excellence 
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Introduction

Chairman’s
Message

Raymond Miles Jr.

Notwithstanding the challenges of 
the global economic crisis, Jamaica 
Trade and Invest (JAMPRO) turned 
in a creditable performance for the 
year under review. National pride 
was buoyed by the phenomenal 
performances of our athletic 
champions at the Beijing Olympics 
and the Berlin World Championships, 
providing fresh opportunities for the 
Agency to leverage Brand Jamaica in 
its investment and export promotions 
strategies. 

 
The target set for Capital Expenditures 
(CAPEX) from investments in FY 
2008-09 was surpassed to reach a 
high of J$32.34 billion, which in turn 
created 9,089 jobs. This compares 
favourably with CAPEX of J$22.99 
billion generated in the FY2007/08. 
Inflows into the ICT sector of J$14 
billion (relative to the J$3.6 billion 
achieved in the previous year) created 
over 3,500 jobs, outpacing for the first 
time, CAPEX earnings in the Tourism 
industry.

With renewed focus by the Ministry of 
Industry, Investment and Commerce 
to spur growth in the Manufacturing 
and Export sectors, the Agency re-
focused its operations and services 
as an Export Centre and Business 
Information Point (ECBIP).   JAMPRO/
JTI is a principal source of valued-
added and universal services to the 
export sector. 

Focused efforts will continue to refine 
the Agency’s client service delivery 
with a view to increasing the number 
of exporters, especially dormant 
producers. These and other initiatives 
are being framed under the National 
Export Strategy, which is ultimately 
about empowering the Jamaican 
exporter—existing  and emerging, 
traditional & non-traditional, large 
& small—to better penetrate 
international markets and to take full 
advantage of the global opportunities.

On behalf of the Board of Directors, 
I offer my commendations to the 
Management and Staff of the Agency 
for the important accomplishments 
during the reporting period, and the 
unequivocal support to work towards 
achieving the Vision 2030 National 
Development Plan of establishing 
“Jamaica as the place of choice to live, 
work, raise families and do business”.  
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JTI’s 
Leadership Team
Board of  Directors

Raymond Miles Jnr. Chairman

Rodney Davis Chairman (Finance and Procurement Committee)

Thalia Lyn Restaurateur

Sancia Bennett Templer President

Amb. Stewart Stephenson Chairman (Audit Committee)

Dave Lyn Chairman (Marketing and Projects Sub-Committee)

Paul Lalor Insurer

Audrey Marks Entrepreneur

Patrick Lynch Entrepreneur

Cleve Stewart Political Consultant

Mark Myers Restaurateur

Phillip Gore Realtor

William Tavares-Finson Realtor

The Board of  Directors is responsible for the overall direction, strategy, performance and management 
of  the organization.  The members of  the Board are appointed by the Minister of  Industry Investment 
and Commerce (MIIC), and meet on the last Tuesday of  every month.
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Sancia Bennett Templer

The 2008-2009 operational year of 
the Agency was implemented against 
the backdrop of a deepening global 
financial crisis, which originated in the 
United States, the nation’s main trading 
partner and traditional source of Foreign 
Direct Investments (FDI). Amidst 
tightening credit and the depreciation 
of real and financial assets, global FDI 
flows were estimated to have fallen 
from US$1.7 trillion in 2008 to below 
US$1.2 trillion in 2009. 

Operational Review
An Overview: Jamaica and the 
Global Investment Climate

President’s
Message

Notwithstanding the Latin America 
and Caribbean (LAC) region still 
managed to experience an increase 
in FDI inflow, which rose by 13% in 
2008, to US$144 billion.  

Yet, whilst growth was uneven among 
the LAC sub-regions, it increased by 
29% in South America (where 49% of 
the $92 billion worth of inflows were 
directed at Brazil) – and fell by 6% in 
Central America and the Caribbean.  
This divergence has been attributed 
to the differing impact of the crisis 
on the economies of the two sub-
regions with Central America and the 
Caribbean being directly affected by 
the slowdown of the United States 
economy, whereas South America 
which relies more on commodity 
export earnings, was affected later 
on, when commodity prices dipped.
Insofar as Jamaica is concerned, 
the full impact of the global financial 
meltdown is expected in 2009 and 
2010; as investment flows continued 
an upward trend, recording a 
significant increase of 66% to US$1.4 
billion during 2008 from US$866 
million the previous year (see Figure 
1). 

Jamaica’s significant investment 
performance during the review 
period was largely due to the 
purchase of approximately 49% 
shareholding in the Lascelles de 
Mercado Company by a Trinidad & 
Tobago spirits company (see Table 
1). The agricultural, manufacturing 
and distribution sectors, as well as 
the information, communication and 
technology sectors also performed 
creditably during the period, reflecting 
increases of 61% and 56.2% 
respectively during 2008, relative to 
2007.
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JTI/JAMPRO’s Performance

With particular focus on the projects facilitated by JTI, the 
organisation’s contribution to the overall national investment 
achievements for the April 2008-March 2009 period is captured in 
terms of actual Capital Expenditure (CAPEX) generated, and the 
number of permanent and temporary jobs created by each project. 
Achievements are measured against targets set for each variable, 
which are determined based on consideration of overall (national, 
regional and global) investment trends, projects to be implemented, 
and prospects generated. 

The period under review witnessed record-breaking investment 
inflows across the targeted sectors, with unprecedented levels of 
growth in capital expenditure (CAPEX), surpassing the target set 

Jamaica: World Rankings 2008-2009 in Key Economic/
Business Indicators

Direct investments (US$mn) 2003 2004 2005 2006 2007* 2008* 
Sectors        
         
Agricultural/manufacturing/ 
Distribution 88.2 43.5 118.9 40.8 46.70 75.19 
Information Tech/communication 105.7 17.9 55.0 58.2 164.52 257.01 
Minerals & Chemicals 30.9 9.8 12.8 11.6 5.17 2.26 
Insurance 10.7 10.2 0.0 0.0 0.0 0.0 
Tourism 114.3 114.6 106.7 185.7 196.91 196.02 
mining 149.7 57.3 111.6 335.8 217 74.2 
Other 63.0 170.2 75.9 118.1 59 714.3 
Sub-total 562.6 423.6 480.9 750.1 689.2 1,319.0 
Retained Earnings 158.1 178.0 201.6 132.1 177.26 117.51 
TOTAL 720.7 601.6 682.5 882.2 866.5 1,436.6 

 
Data sources include: an annual survey of enterprises, Jamaica Bauxite Institute, 
JTI/JAMPRO, foreign exchange records of authorized dealers and the media.

Table .1

•	 Jamaica	is	ranked	6th	in	the	Latin	America	and	Caribbean	region	for	near-
	 shore	operations	attractiveness	for	the	ICT	sector	–	A.T.	Kearney

•	 Jamaica	is	ranked	60th	of	133	countries	in	Travel	and	Tourism	Competitive
	 ness	Index	published	by	the	World	Economic	Forum	2009

•	 Within	the	Americas,	Jamaica	is	ranked	10th	of	26	countries	Travel	and	
	 Tourism	Competitiveness	Index	published	by	the	World	Economic	Forum	
	 2009

•	 Jamaica	ranks	at	number	10	of	26	countries	in	the	Doing	Business	Report	
	 for	Latin	America	and	the	Caribbean
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for the year. The CAPEX target for the year was surpassed by 54% to reach 
a high of J$32.34 billion with 9,089 jobs created. This compares favourably 
with CAPEX of J$22.99 billion in FY2007/08. Inflows into the ICT sector of 
J$14 billion (relative to the J$3.6 billion achieved in the previous year) created 
over 3,500 jobs. (See Figures 2 and 3). Interestingly, for the first time in the 
Corporation’s recorded history, investments in the ICT sector outpaced 
investments in the tourism sector. This achievement is of particular importance 
given the Government of Jamaica’s (GoJ) renewed emphasis on the ICT 
sector as a short to medium-term source of employment and a stimulant to the 
economy. These unprecedented levels of expenditure and job creation in the 
sector were fuelled primarily by the ongoing work of telecommunications giants 
CLARO and FLOW communications as well as the expansions of some of the 
larger contact centre/BPO operators such as E-Services Group International, 
ACS, and Alliance One/ Teleperformance.

	
  

Figure .2

With regard to the contribution to CAPEX made by the other targeted sectors, 
the tourism/hospitality sector accounted for J$12.1 billion or 37% of total actual 
capital expenditure and creating over 2,800 jobs. The expenditure related to 
the tourism/hospitality sector primarily reflected spending related to the ongoing 
implementation of major development projects such as the Fiesta Hotel, the 
Iberostar Beach Resort and Spa, the Palmyra Resort and Spa, Secrets Resort 
and Spa, as well as the eco-tourism project, Rainforest Jamaica Bobsled at 
Mystic Mountain.
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Figure .3

CAPEX generated by the manufacturing sector recorded a 44% 
improvement in 2008/09 relative to 2007/08 with J$5.4 billion 
being invested, that is, 16% of total capital expenditure recorded. 
Much of this expenditure was related to the modernization of the 
Caribbean Cement factory during the period. Capital expenditures 
related to Agriculture, Creative Industries and Minerals sectors 
remained relatively small, with noteworthy performance by the 
creative industries sector.

Whilst the majority of the projects facilitated by the organization 
originated out of our traditional markets (USA, Canada, UK), 
there was a significant decrease in projects out of Spain. The 
reporting period witnessed a decrease by 12% in investments 
facilitated by JTI out of Spain, with a comparative increase of 
38% of projects coming out of the USA

	
  

 

Services for Investors 

 

Services for Exporters 

Business Research Support and Market 

Intelligence 

Export Registration and Trade 

Facilitation 

Business Facilitation Services Facilitation of access to Funding, 

Incentives and Technical Assistance 

Incentives and Permits Market Intelligence 

Identification of sources for Technical 

and Financial Assistance 

Market Penetration – Access to 

International Markets 

Business Networking Services Business Development Services 

Investment Promotion Library and General Services 

Investment Policy Advocacy Trade Policy Advocacy 
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There was a noticeable increase of 8% of JTI-facilitated projects out of the 
United Kingdom. But by far, the most significant change were the strides made 
by the Agency to facilitate projects of local origin, moving from 2% in FY 2007-
08 to 28% for the 2008-09 reporting period. 

a. Information Communications Technologies (ICT)/Knowledge 
Services

“I could not recommend a better place for any foreign investor than Jamaica, 
given its key location as a crossing point between North America and South 
America. And we have been welcomed with open arms by the Government 
and by Jamaica Trade & Invest (JAMPRO) - the island’s promotion agency, in 
helping us establish our mobile phone company,”
-Dennis O’Brien, Founder of Digicel

Jamaica’s Value Proposition for ICT investments:
• High-speed wired and wireless telecommunications infrastructure 
• World class telecommunications infrastructure with state-of-art mobile 
 telephony, international voice and data services and fibre optic capability
• A strong business environment
• Political Stability
• Nearshore location for US and Canadian markets
• Educated English speaking workforce

	
  
Figure .4

Sector Status
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There has been a dramatic shift in the product offering of the sector from its 
initial beginnings as primarily one dominated by companies largely confined to 
data entry, hardware and soft ware suppliers and vendors, as well as design/
manufacturing or assembly. The sector is evolving rapidly and has moved 
up the value chain to offer more complex services in the areas of Business 
Process Outsourcing (BPO), Information Technology Outsourcing (ITO) and 
various types of Customer Services Outsourcing (CSO).
During the period under review, a total of 4 software companies, 8 Contact 
centres and 2 Telecoms companies became operational.  Jamaica is currently 
ranked 6th in the Latin America and Caribbean region for near-shore operations 
attractiveness. Notwithstanding the challenges to the sector’s development, for 
example, high electricity costs and the a dearth of suitable ICT ready office 
space, the ICT sector continues to record significant growth in Jamaica in recent 
years, due to the benefits offered to investors. Notwithstanding the challenges, 
the ICT sector recorded significant growth in Jamaica in recent years. In 2008 
alone, the projects facilitated by JTI in this area recorded investments of more 
than $14 billion in FY2008/09 and creating more than 3,500 jobs. 

Outsourcing decisions will be viewed as a new cost cutting measure in light of 
the financial crisis and the associated challenges experienced by companies.  

b.  Tourism services sector
As a tourism destination, Jamaica offers a unique blend of a vibrant culture, 
natural beauty and wide offering of facilities spanning hotels, attractions 
and shopping centres.  

During the review period, three major tourism projects were facilitated by 
JTI. These were: Blue waters, Hospiten Jamaica and McMullens Properties. 
However, the significant contribution of 37% to total CAPEX was primarily 
due to the ongoing construction of hotel projects such as the Fiesta Hotel, 
the Iberostar Beach Resort and Spa, the Palmyra Resort and Spa and 
Secrets Resort and Spa and the Rainforest Jamaica Bobsled at Mystic 
Mountain. 

The tourism sector is therefore a significant contributor to real gross 
domestic product (GDP) with the rapid expansion in accommodation and 
attractions over the last decade the result of strategic efforts to expand the 
country’s capacity to host visitors. 

In 2008, total stopover arrivals amounted to more than 1.7 million persons, 
a 3.9% increase when compared to the previous year. The island currently 
has over 24,000 rooms with and additional 10,000 rooms to be built by 2012. 
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Hotel Investment Incentives
• Hotel Incentive Act providing 10-15 years of tax relief for 250 rooms or 
 more and a minimum of 10 bedrooms.  Duty free importation of capital 
 items for construction and furnishing of hotels for 15 years. The legislation 
 of the Resort Cottages Incentives Act (RICA) allows smaller resort cottage 
 or villa operations access to full incentives, with Income Tax relief for seven 
 years.
• Recently, Jamaica implemented an economic stimulus package with    
specific provisions for the hotel and tourism sector with a reduction in the 
 applicable GCT from 8.25% to 4.125%.
• The Development Bank of Jamaica has established a special J$ 500M 
 loan facility to be provided as working capital assistance for medium and 
 small properties and attractions
• Skilled Hospitality Workforce with 4,000 trained graduates annually.
• Bilateral Investment and Tax Treaties with North America and European 
 nations.

c. Other Investment Incentives
• Manufacturing: Exemptions from income tax for up to ten years; import 
 duties on raw materials and machinery; duty free treatment of raw material 
 and capital goods for an indefinite period; Income tax relief for an indefinite 
 period; accelerated depreciation; Relief from GCT on capital items 
 purchased for  plant upgrading and modernization, etc.
• Agriculture: Income tax and duty concession for five to ten years (renewable.)
• Mining: Import duty concession on capital items, lubricating oils, grease 
 and other chemicals
• Skilled Workforce

Overview and Prospects for the Industries
The Agriculture Industry is a priority area of focus for national development 
in the next few years.  The Agriculture Sector Plan in the Vision 2030 National 
Development Plan highlights the goals for the sector as:
• To create the efficient, competitive, diversified value added industry’
• To establish strong marketing systems for domestic and export crops;
• To ensure that human resources are competent and adequate;
• To establish an enabling and facilitating framework, infrastructure and 
 supprt services;
• To create an environmentally sustainable industry, and
• To establish an industry that contributes to long-term development.

These priorities are directly aligned to Jamaica’s national food safety strategies, and 
are a direct response to the rising agricultural commodity prices and the increasing 
trade deficit. With efforts underway to diversify the country’s product base and 
expand the sector’s productive capacity, the strategy includes the production of 
value added processed goods, strategically moving up the value chain. These 
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include spices and herbal products, coffee, canned fruits and vegetables, 
ready-to-eat and ready-to-cook items, frozen foods and beverages, including 
juices, beers and rum, aquaculture and livestock rearing, in particular of small 
ruminants, to meet local industry demand and support the growing hotel and 
restaurant sectors.

Policies and Programmes: To facilitate the development of agriculture and the 
related processing industries, the government has also extended numerous 
incentives to businesses in the industry including: income tax relief; duty 
concessions on imports related to production; marketing services through 
national promotion organization; and industry modernization incentive for 
equipment contributing to technological advancement of the industry. These, 
in addition to market access opportunities to the US, Canada, Caribbean, 
and Europe, combine to provide new trade opportunities that will herald the 
continued growth and development of Jamaica’s agribusiness industries.

Manufacturing: In 2008, total goods production in the manufacture sector, 
as a percentage of total real gross domestic product was 8.5%, a falloff from 
9.6% in 2003. This outturn primarily reflected contractions in the two main 
components of the industry, namely, the Food, Beverages & Tobacco and 
Other Manufacturing. Despite this falloff however, the manufacturing sector is 
the second most significant contributor to real GDP after the services sector. 
In recent years, the manufacturing industry has operated in an increasingly 
challenging environment, as local producers have had to contend with the 
adverse effects of the economic downturn, including falling demand, as well 
as high operating costs. Production in the industry has also been negatively 
affected by inclement weather, which resulted in downtime for some local 
manufacturers.

Notwithstanding these challenges however, investments in the manufacturing 
sector continue to trend upwards, with the highest value investments recorded 
in the petrochemicals sub-sector, driven by the expansion in the facility for 
ethanol dehydration,. Further expansion in the cement sub-sector, in particular, 
the modernization of the Caribbean Cement factory and large expansions in 
the plastics and agro-processing sub-sectors also occurred in 2008. 
The Government’s policy framework for the Manufacturing sector focused on 
the need to foster investment and strengthen the productive capacity. The 
sector also enjoys several Government of Jamaica incentives that allow for 
the reduction in the time allotted for depreciating the cost of capital equipment 
and the removal of the customs user fees payable on capital goods and 
raw materials. In addition, financing to the sector is made available by the 
Government through the Development Bank of Jamaica and the EX-IM Bank 
at relatively lower rates than obtains at the commercial banks.
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d. Creative Industries
This sector includes film, music, fashion, craft, performing arts, publishing and 
other creative services.

Value Proposition
• Supportive government policies  including income tax relief of up to fifteen 
years and duty free importation of plant equipment and machines
• Global recognition of the strong cultural Jamaican Brand
• Highly skilled film and music crews
• Wide range of accommodations and film location sites

Overview and Prospects for the Creative Industries
Jamaica Trade and Invest, through its Creative Industries Unit seeks to facilitate 
the needs of clients in areas of film, fashion, music craft, performing arts, 
publishing and other creative services. The Agency is home to the Jamaica’s Film 
Commission, which for the past 22 years has been supporting the development 
of Jamaica’s film industry. For the period under review, JTI facilitated ninety-nine 
(99) film projects. These projects ranged from music videos, to photo shoots, 
and documentaries. The most notable clients included: A Perfect Getaway, 
LLC (Feature Film) The Travel Channel (Bridget’s Sexiest Beaches), Global 
Television (Entertainment Tonight Canada), Quadra Productions (Wheel of 
Fortune) and The BBC (multiple productions). In addition, during the review 
period, six (6) Motion Picture Recognition Investment projects were secured.

Policies and Programmes: Investors wishing to produce films in Jamaica may 
benefit from incentives under the Motion Picture Industry Encouragement 
Act, such as tax duty waivers.  JTI makes recommendations to the Ministry of 
Finance allowing income tax relief for film producers, for a period not exceeding 
nine years, after the first release of the motion picture. The investor could also 
benefit from an investment allowance of 70 per cent of the total expenditure 
on the production facilities and this may be carried forward. In addition, the 
investor could also be exempt from the payment of import duty on equipment, 
machinery and materials for the building of studios or for use in motion picture 
production. 

It is anticipated that, with the development of new film industry legislation 
supported by competitive incentives, the industry will experience unprecedented 
growth and development.  It is also expected that, the benefits of the 
UK/ Jamaica Co-production Treaty will be expanded under the Economic 
Partnership Agreement (EPA) the industry to twenty six (26) new markets in 
Europe, offering immense opportunities for Jamaica’s creative sector.
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Investment Promotions Missions

The organization undertook a total of 59 promotional and market penetration 
activities during the review period.  These promotional activities were critical 
to the generation of investment leads but also served to advance discussions 
regarding the creation of a Canadian Co-Production Treaty with Jamaica’s 
Consul General in Toronto, provide an entry to the Middle Eastern and Asian 
markets and raise the profile of Jamaica as a business destination in those 
markets, facilitate the further penetration of the UK market, provide research 
opportunities for the agriculture, manufacturing, and music sectors and, position 
Jamaica internationally as a competitive BPO destination. Some of the specific 
promotional and market penetration activities undertaken include: 

Mission Dates Country Purpose of Mission in Summary 

The Arabian Hotel Investment 

Conference 

 

May 3-5, 2008 United Arab 

Emirates 

Exploratory visit to a new market to increase awareness of the investment possibilities in Jamaica. 

Gartner Outsourcing Summit  

 

May 19-21, 

2008 

Washington DC, 

USA 

This is one of the key networking annual events at the CIO level for decision makers from the most noted BPO 

companies worldwide. JTI sought to network and develop critical leads. 

Investment 

Seminar/Business Forum 

August  15, 

2008 

Beijing, China As a part of the Beijing Olympics Brand Jamaica Campaign, JTI sought to showcase Brand Jamaican products 

and investment opportunities in the country. 

Toronto International Film 

Festival (TIFF) 

 

September 4-

13, 2008 

Canada TIFF is the 2nd largest film festival in the world (second only to the Cannes Film Festival held in France), that 

fuses the commercial and creative elements of the industry. This mission was an opportunity to develop strong 

leads and advance discussions re: the Co Production treaty. 

American Composites 

Manufacturers Association- 

Composites and Polycons 

Show  

 

January 15-

17, 2009 

USA This event is seen by industry members as the premier forum for buyers and suppliers to the manufacturing 

industry to meet and be educated on new technologies, and governmental regulations that will impact their 

industry. Attendance was an opportunity to network with potential investors and technical training. 

UK Investment Forum 

 

February 4-9, 

2009 

UK The event was attended by 140 individuals from the Finance, Industry, Telecommunications and Creative 

Industries as well as Diplomats and NGOs and aimed at increasing awareness of investment opportunities in 

Jamaica. 

National Minerals Week  

 

February 15-

21, 2009 

Jamaica JTI in collaboration with the EXIM Bank co-sponsored a Power Breakfast during the week of activities to 

facilitate the showcasing of and discussions on investment opportunities in the sector. 

Ministry of Agriculture – 

Investing in Agriculture for 

Jamaica’s Food Security 

 

March, 2009 Jamaica This event launched Jamaica’s National Food Security Program. JTI participated with a booth and a 

presentation at the seminar on JTI facilitation services. 
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Jamaica’s Exports 
to the World!

An Overview

The World Trade Organization (WTO) reported that for 2008, world exports of 
merchandise goods grew 15% in nominal terms in 2008 to US$15.78 trillion, 
while exports of services rose 11% to US$3.73 trillion. In particular, the share 
of developing country exports in world trade rose to a record 38% percent in 
2008. It is anticipated that, with the deepening of the impact of the financial 
crisis, world trade volumes will contract by as much 10% in 2009. 

For Jamaica, for the 2008/09 fiscal year, a decline of US$213.5 million in 
exports was recorded. This decline in exports resulted primarily from a 
reduction in alumina exports of US$170.5 million due to the reduced demand 
for the commodity triggered by the global crisis. For the calendar year 2008 
however, a 17% increase in total exports was recorded, the result of increased 
non-traditional exports. As a per cent of total exports, non-traditional exports 
increased to 41.5% in 2008, compared to an increase of 29.3% in 2007. 
In the area of export promotion, the mandate of the organization is to facilitate 
sustainable growth of non-traditional and value-added exports to key target 
markets, by providing services geared towards increasing export sales and 
international competitiveness of Jamaican products and services.  To this end 
the organization undertook a number of initiatives to achieve its objectives. 
These included:
• Increased focus on Client Servicing
• Identifying relevant resources to support client development needs
• Developing strategic partnerships and collaborative relationships with 
 relevant local and international organizations
• Driving and strengthening collaboration on internal initiatives that have the 
 potential to impact export promotion goals
• Delivering a well-defined suite of specialised services to address the needs 
 of the export community
• Planning and implementation of market penetration activities
• Supporting initiatives led by external bodies and partner agencies

These activities generated several results including a record J$4.48 billion in 
non-traditional export sales from JTI clients during FY2008/09 (Table 3).  This 
is a 182% increase relative to the target set for the period. The main contributor 
to this performance was the processed foods sub-sector, which accounted for 
more than 85% of the total sales recorded. 

Indicator Target  Actual  
Export Sales  (J$) 
(JTI Value-added clients) 

 
2,460,000,000 

 
4,479,188,646 

 
Table .3
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Export Promotions 
Missions

In an effort to impact growth in highly differentiated high value exports, the JTI 
undertook a number of key activities in the Financial Year 2008-2009. These 
activities contributed to the achievement of all export-related corporate targets.

Mission Dates Country Purpose of Mission in Summary 

JMA/JEA Expo 2008 

including Buyer 

Recruitment & Hosting 

Programme  

April - May, 

2008 

Jamaica An intensive Buyer Recruitment Programme was carried out for JMA/JEA Expo and resulted 

in 187 buyers attending the Expo. 

Expo Alimentos April 5-6, 2008 Puerto 

Rico 

A Buyer recruitment effort in a new market. 

Food and Drink Expo April 2008 UK An opportunity for local firms to introduce their products to the market, observe new trends 

in packaging and labeling and find new distributorships. 

Jamaican Business Expo  May 29 – 30, 

2008 

USA An initiative organized by Jamaica USA Chamber of Commerce allowing JTI and the JEA to 

showcase Jamaica products. 

2008 Caribbean Trade 

Exhibition and 

Investment Seminar  

June 4 – 8, 

2008   

USA An opportunity to showcase Jamaican products and discuss business opportunities with a new 

market in the USA.  

Expo Zaragoza World 

Fair  

June 14 – 

September 14, 

2008 

Spain A three-month World Fair that allowed Jamaican companies to showcase their goods and 

services via a national pavilion. 

Fancy Food 2008 Trade 

Show  

June 29 – July 

1, 2008 

USA An opportunity for manufacturers to further promote and improve the development of their 

products and test market acceptability. 

The 11th Americas Food 

& Beverage Show and 

Conference  

September 24 

– 26, 2008 

USA This, the largest Americas-focused trade show in the Western Hemisphere, featured over 300 

exhibitors from 21 countries, allowing firms to showcase products to a wide distributorship. 

FCCA 15th Annual Cruise 

Conference and Trade 

Show  

October 26-31, 

2008 

USA Allowed over 800 delegates from 42 countries to conduct business negotiations with 

Executives from over 15 different Cruise lines that are members or partners of the FCCA. 

The International Food & 

Drink Exhibition (IFE) 

2009  

 March 15-18, 

2009 

UK The IFE is among the largest dedicated food and drink exhibitions in the UK that provides 

opportunities to discover new products, companies, ideas, and innovations from around the 

world. 

Supplier Mobilisation for 

Opportunities Jamaica 

2009  

March 26, 

2009 

Jamaica A linkages initiative that sought to match over 100 suppliers with purchasers of goods and 

services. 
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Export 
Development

The organization also undertook several key developmental activities during 
the year in an effort to increase the capacity of local firms to grow and sustain 
their businesses and increase exports. Some of these activities included:

Enterprise Rating and Upgrading (ERU): As an assessment/diagnostic facility, 
ERU was established with the main purpose to enhance the competitiveness 
of Jamaican Micro, Small, and Medium Enterprise (MSME). JTI, JBDC and 
the PSDP collaborated and staged a Symposium highlighting the Enterprise 
Rating and Upgrading services being offered by the two organizations with 
funding from the PSDP. The highlight of the event was the certification of 31 
persons (staff of JTI, JBDC, PSDP and selected external service providers) 
who had completed technical training utilizing tools developed by International 
Trade Centre (ITC). Under the PSDP’s ERU component, JTI has a target of 200 
MSMEs to be assessed and provided with upgrading over a two-year period. 
In 2008/09, the number of companies that benefited from programme was 150 
compared to the target of 124 companies; while 23 workshops were organized 
in comparison to a target of 13.

National Export Strategy (NES): In collaboration with key stakeholders, in 
particular the JEA, JTI advanced the work involved in the NES strategy design 
with a view to executing the implementation phase of the project during 
FY2009/10. A draft strategy was developed during the review period and is 
expected to serve as a road map for local exporters, providing a menu of solutions 
to facilitate the export trade.  The Strategy will also seek to increase current 
value of non-traditional exports by 50% by 2012; increase the contribution of 
services exported as a percentage of overall exports, with emphasis on the 
professional services and creative industries sectors, increasing penetration of 
existing markets and access to new and emerging ones.

Strategic Plan for the Export of Professional Service Exports: JTI had requested 
and received support from the Commonwealth Secretariat to prepare a 
Strategic Plan for the Promotion of Professional Service Exports. Following 
the project launch and stakeholder consultations, six priority industries of the 
services sector (health and wellness, education, entertainment, information 
and communication technology, finance and insurance and accounting and 
auditing) were selected for inclusion in the Strategic Plan.   The Strategic Plan 
was finalized in June 2008 and circulated to key stakeholders. Following further 
consultations, a number of the priority sectors have been included in the NES.  
The Plan is to be implemented through the National Coalition for Services 
Industries which will be launched in FY2009/10.
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Presentation on increasing local and international sales via the internet (October 
21, 2008): Over 75 companies attended a forum organized by JTI, to expose 
companies to this marketing opportunity. The objective of the respective activity 
was to expose and inform exporters on how to use the internet to maximize their 
sales and increase their profit margins. The main segments of the presentation 
included showcasing products and services online, Convenient shopping 
for customers online, making shopping convenient for customers online and 
increasing customer awareness via the internet.

   Business 
   Facilitation Highlights
Background
In an effort to assist firms to attain higher levels of growth and development, 
JTI also provides specialized assistance through the organisation’s Universal 
Access services. These services are those which are provided to individuals 
who are not necessarily clients, but who nevertheless seek to avail themselves 
of such services.  They include the following:
• Exporter Registration: as provided in the JAMPRO Act, the Organisation 
 keeps a register of all new exporters and provides basic information to 
 assist in their first steps;
• Technical Assistance: providing guidance and hand-holding for companies 
 to access grant-based financing for business development through a 
 number of partner resources and donor agents;
• Modernisation of Industry (MOI): facilitating applications for the MOI 
 incentive, which allows eligible exporters to import equipment required to 
 upgrade their facilities free of GCT and duty;

Additional services are provided by the Business Library, which is a reference 
desk offering numerous periodicals and other published material relevant to the 
economy as a whole, and to specific sectors and sub-sectors, and the Contact 
Centre, which allows for a walk-in and call-in facility with trained officers who 
provide valuable business information and hand-holding.

Overview of Performance
Exporter Registration: During the review period 213 new exporters registered 
and 633 re-registered. The total number of registered exporters stood at 872. 
Of this number, 809 are involved in the production of goods and services. 
Approximately 50% of the newly registered exporters were manufacturers 
with 38 of these firms operating solely as traders of manufactured goods. The 
exporters of services were largely from the creative industries and tourism 
sectors. Of note, the organization generated a total of J$2.22 million and 
US$1156 from exporter registration activities.
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Figure .6

Table .5

Technical Assistance: During the review period, the organization submitted a 
total of 32 technical documents to donor agencies (including the CDE Annual 
Report) on behalf of local businesses.  A total of J$70 million in technical 
assistance funding for the business community was generated. Of this amount, 
J$22 million was approved during the period by donor agencies for disbursal. 
Modernisation of Industry (MOI): For FY2008/09, JTI facilitated, on behalf of 
local firms, the receipt of GCT waivers amounting to J$300 million for capital 
equipment valued at J$1820.5 million (see Table 5).

Clusters & Business Linkages Highlights

Background
The organization supports the growth of local businesses through the 
implementation of the Jamaica Business Linkages Programme and a 
Cluster Development Programme. The underlying premise of the Linkages 
Programme is to forge sustainable business ties between investors and local 
suppliers.  The success of the Linkages Programme is premised inherently on 
cluster development.  It is expected that the cluster, which has sectoral and 

FISCAL YEAR CAPITAL 
INVESTMENT 

GCT WAIVED NO. OF 
BENEFICIARIES 

 
2006/2007 $4,117.93m $679.46m 135 

 
2007/2008 $4,640.97m $765.76m 157 

 
2008/2009 $1,820.5m $300.00m 114 
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Table .4

geographical concentrations of enterprises that produce and sell a range of 
related or complementary products, will cooperate on joint project development, 
including the collective vying for linkages contracts which would have been 
beyond their individual reach.  

With regard to the Linkages Programme, JTI is responsible for the management 
and day-to-day running of the Caribbean Business Opportunity Service [CBOS] 
which has recently been rebranded to the Jamaica Business Opportunity Service 
[JBOS]. The site is being rebranded to become the primary tool for creating and 
facilitating linkages between local investors/buyers and suppliers. In addition to 
this service the organisation also hosts several linkages interventions and is the 
primary resource for the implementation of JTI’s signature event “Opportunities 
Jamaica”. The Cluster Sector Initiative of the Private Sector Development 
Programme supports the objectives of the Linkages Programme and JTI has 
the responsibility of supervising five (5) clusters, namely; The Jamaica Fish 
cluster, Negril and Western Jamaica MSMEs, The Tourism Cluster, The Music 
Cluster and The Visual and Performing Arts Cluster, under the PSDP.  

Overview of Performance
The Jamaica Business Linkages Programme: A number of were undertaken for 
the period with the aim of creating and facilitating linkages opportunities. These 
activities were targeted in the area of tourism due to the possible number and 
magnitude of contracts that this sector has the ability to create. The organization 
also sought to fine-tune its data collection mechanism in an effort to record 
the value and volume of linkages contracts that were being facilitated through 
the daily investment and export promotions activities of members of staff. For 
FY2008/09, the following linkages contracts were facilitated:

Sectors Values (J$) 
Number of 
Contracts 

Agriculture 
   

15,401,563.73  4 

Creative Industries 
        

250,000.00  1 

ICT 
 

226,684,736.05  15 

Tourism 
   

42,205,408.48  22 

Total 
 

284,541,707.26  42 
 
Targets 100,000,000.00 40 
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The targets set for the period for the value and volume of linkages contracts 
signed were both surpassed by 184% and 5% respectively. With regard to 
the sectors from which these contracts were garnered, Figure 5 reflects the 
breakdown.

Some of the linkages activities undertaken by the organization in an effort to 
generate the foregoing results included: 
 1. Local buyer recruitment for the JMA/JEA Expo: 90 buyers across 
 several industries including hotels, restaurants chains, supermarkets and 
 other distributors were secured for this event and local suppliers were able 
 to showcase their products.

 2. The “Flavour of Jamaica” showcase: Displays were mounted at the 
 Denbigh Agricultural Showground as part of the “Eat Jamaica” campaign. 
 With the assistance of the Chef’s Federation, JTI mounted a culinary 
 demonstration/ display using products that were provided by the Fish 
 Cluster, The Egg Cluster and the Small Ruminants Cluster as part of a 
 marketing activity to promote the use of their products.

 3. Targeted Linkages Opportunities: Targeted business meetings were 
 facilitated between hoteliers and local suppliers. 

 4. Opportunities Jamaica: More than 200 pre-scheduled matchmaking 
 meetings were facilitated at this event. In attendance were 116 companies 
 with 249 participants, 60 Exhibitors and representation from the major 
 hotels and private sector associations in Jamaica.

The Cluster Sector Initiative: The Cluster activities for financial year ended 
March 2009 focused on 2 main objectives:
 1. Improving cluster efficiency
 2. Improving the capacity of cluster facilitators and Cluster Coordinators.
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The results were as follows:
1. Improved cluster efficiency

2. Capacity Building: During the year JTI facilitated a series of training 
sessions for the cluster facilitators, executives, Private Sector Organisation 
representatives and coordinators. These included:
 
 Clustering 101 and PSDP Guidelines
 Legal Structures for Clusters
 Social Capital & Trust in Clusters
 Intellectual Property Rights for clusters
 Cluster Diagnostics
 Project Management
 Work groups and their role in development of successful Clusters
 Motivational Leadership
 Creating Entrepreneurial Clusters

 
OBJECTIVES 

 
PERFORMANCE 

INDICATOR 

 
 TARGET 

 
YTD  

RESULTS 

 
VARIANCE 

 
PROG. 

TARGETS 
# of firms 

participating in 
development 

activities 

 
 

400 

 
 

630 +230  
100 

# of new products 
developed 

 
10 

 
14 +4 15 

Improve 
Cluster 

Efficiency 

Consumption 
Rate of Funds 

 
75% 

 
49.45% 

 
-25.55% 

 
100% 
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Private Sector 
Development Programme
The Private Sector Development Programme (PSDP) is a €28.67 million initiative 
of the European Commission, in partnership with the Government of Jamaica.  
The JTTI was appointed as the key execution and coordination agency, working 
with partners, such as, the Jamaica Business Development Centre (JBDC), 
to achieve the overall programme objective of enhanced competitiveness 
for micro-, small- and medium-sized enterprises (MSMEs).  The Programme 
features several activities which correspond to the abovementioned broader 
enterprise and export promotion and development objectives as follows:

Objective Activity 

1. Empowerment of private sector 
Organisations and support 
institutions (PSOs); 

• PSO Capacity-Building 
• Competitiveness Committee 

2. Enhanced MSME competitiveness 
through improved business 
development 

• Cost-sharing Business Development 
Services (BDS) Scheme 

• Consortia Business Development 
Services 

• Market Penetration 
• Cluster & Sector Initiatives 
• Export Centres 
• Business Info Points 
• Enterprise Rating & Upgrading 
• Back Office Services 

3. Increased MSME access to 
corporate finance  

• Corporate Finance Brokerage 
 

 
Some key achievements of the PSDP during FY2008/09 are noted on the table below.
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PERFORMANCE AGAINST TARGETS DEC 2008 
PROGRAMME TARGET ACHIEVEMENTS   

      

Activity Indicator 
Overall 

TARGET 

Target 
Achievement 

to Dec. 30, 
2008  

Percentage 
Achievement  

to Dec.31, 2008  
 (%) 

No. of back offices 
established 

5 8 160% 

Back Office Services2 
No. of MSMEs 
accessing services 

250 34 14% 

No. of interventions 
applied to entities by 
BIPs 

5000 5495 110% 

Business Info Points 
No. of firms receiving 
assistance from BIPs 

1575 

1038 

66% 

No. of clusters/sector 
initiatives undertaken 

10 10 100% 

No. of firms 
participating in 
initiatives 

100 790 790% 
Cluster & Sector 
Initiatives 

No. of prod. 
developments & 
upgrades  

15 21 140% 

No. of research 
studies 
commissioned 

12 7 58% 

Competitiveness 
Committee No. of policy 

proposals submitted 
to GoJ 

6 1 17% 

Consortia BDS3&5 
No. of workshops 
delivered 

240 307 128% 

No. of firms assisted 400 491 123% 
No. of workshops 
delivered 

48 54 113% Corporate Finance 
Brokerage 

No. of Loans 
facilitated 

100 60 60% 

Cost-sharing BDS5 
No. of firms 
participating 

230 174 76% 

No. of ERU units set 
up 

2 2 100% 

No. Of Persons 
qualified as ERU 
assessors 

10 48 480% 

No. of firms benefiting 400 137 34% 

Enterprise Rating & 
Upgrading 

No. of workshops 
organized 

50 19 38% 

Export Centre 
No. of interventions 
applied to entities by 
Ecs 

2000 1307 65% 

 No. of firms receiving 
assistance from ECs 630 499 79% 

No. of events 
executed 

25 37 148% 

Market Penetration 
No. of firms 
participating in events 

250 421 168% 

Mutual Guarantee 
Company4 

Feasibility Study 1 1 100% 

PSO Capacity-
Building5 

No. of PSOs 
benefiting 

25 58 232% 
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Independent
Auditors’ 
Report

Jamaica Trade & Invest      ANNUAL REPORT 08’/09’

auditors’report
To the Members of  
JAMAICA TRADE AND INVEST
Jamaica Promotions Corporation 

 
Report on the Financial Statements

We have audited the financial statements of  Jamaica Promotions Corporation (the corporation), set out on 
pages 3 to 23, which comprise the balance sheet as at March 31, 2009, the statements of  income, changes 
in equity and cash flows for the year then ended, a summary of  significant accounting policies and other 
explanatory notes.

Management’s Responsibility for the Financial Statements
Management is responsible for the preparation and fair presentation of  the financial statements in accordance 
with International Financial Reporting Standards.  This responsibility includes: designing, implementing 
and maintaining internal controls relevant to the preparation and fair presentation of  financial statements 
that are free from material misstatement, whether due to fraud or error; selecting and consistently applying 
appropriate accounting policies; and making accounting estimates that are reasonable in the circumstances.

Auditors’ Responsibility
Our responsibility is to express an opinion on the financial statements based on our audit.  We conducted 
our audit in accordance with International Standards on Auditing.  Those standards require that we comply 
with ethical requirements and plan and perform the audit to obtain reasonable assurance as to whether or 
not the financial statements are free from material misstatement.

An audit involves performing procedures to obtain audit evidence about the amounts and disclosures in the 
financial statements.  The procedures selected depend on the auditors’ judgment, including the assessment 
of  the risks of  material misstatement of  the financial statements, whether due to fraud or error.  In making 
those risk assessments, the auditor considers internal controls relevant to the entity’s preparation and 
fair presentation of  the financial statements in order to design audit procedures that are appropriate in 
the circumstances, but not for the purpose of  expressing an opinion on the effectiveness of  the entity’s 
internal controls. An audit also includes evaluating the appropriateness of  accounting policies used and the 
reasonableness of  accounting estimates made by management, as well as evaluating the overall presentation 
of  the financial statements.

We believe that the audit evidence we have obtained is sufficient and appropriate to provide a basis for our 
audit opinion.
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To the Members of  
JAMAICA TRADE AND INVEST
Jamaica Promotions Corporation 

Report on the Financial Statements, cont’d

Opinion
In our opinion, the financial statements give a true and fair view of  the financial position of  the corporation 
as at March 31, 2009, and of  its financial performance, changes in equity and cash flows for the year then 
ended in accordance with International Financial Reporting Standards.

September 29, 2009
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Balance 
Sheet
March 31, 2009

September	29
pages	27	to		49
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Statement
Year ended March 31, 2009
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Statement of  
Changes in Equity
Year ended March 31, 2009
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Statement of  
Cash Flows 
Year ended March 31, 2009 
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Notes to the 
Financial Statements 
Year ended March 31, 2009 
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Notes to the 
Financial Statements (Cont’d) -
Year ended March 31, 2009 
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Notes to the 
Financial Statements (Cont’d) -
Year ended March 31, 2009 
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Notes to the 
Financial Statements (Cont’d) -
Year ended March 31, 2009 
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Notes to the 
Financial Statements (Cont’d) -
Year ended March 31, 2009 
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Notes to the 
Financial Statements (Cont’d) -
Year ended March 31, 2009 
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Notes to the 
Financial Statements (Cont’d) -
Year ended March 31, 2009 
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Notes to the 
Financial Statements (Cont’d) -
Year ended March 31, 2009 
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Notes to the 
Financial Statements (Cont’d) -
Year ended March 31, 2009 
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Notes to the 
Financial Statements (Cont’d) -
Year ended March 31, 2009 
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Notes to the 
Financial Statements (Cont’d) -
Year ended March 31, 2009 
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Notes to the 
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Notes to the 
Financial Statements (Cont’d) -
Year ended March 31, 2009 
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Notes to the 
Financial Statements (Cont’d) -
Year ended March 31, 2009 

JAMAICA TRADE AND INVEST
Jamaica Promotions Corporation

SUPPLEMENTARY INFORMATION
TO THE FINANCIAL STATEMENTS

YEAR ENDED MARCH 31, 2009
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